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Changing Times
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•Board demographics

•Fewer resources (staff, dollars, etc)

•Technology explosion

•Moving beyond paperless meetings

•http://www.youtube.com/watch?v=sIFYPQjYhv8&NR=1

http://www.youtube.com/watch?v=sIFYPQjYhv8&NR=1


Getting Started with Social Media
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•Have a plan with solid goals

•Technology overload

•Resist peer pressure

•Budget time for experimentation

•Listen to tutorials on You Tube while 

doing something else!



Purpose today
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•Plant a seed

•Get you thinking about the possibilities

•Generate dialogue



Facebook

5



Facebook
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Why Facebook?
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•Setup groups/ board chairs in state

•Mentorship

•Post event details

•Post videos 

•Checking out potential trustees

•Keeping up with trustee’s lives (weddings, births, etc)

•Unlimited space 

•Easy to find/navigate

•Can be notified of comments/posts on phone



Linked In
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Why Linked IN?
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•Sign up to be a member of AGB, AASCU, 

ACE, etc

•Professional conversations

•Create a group of trustees for national 

conversations

•Trustee recruitment/evaluation



Google Docs
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Why Google Docs?
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•Unlimited space

•Know who viewed the document

•Great for preparing the agenda as 

everyone is working on same document

•Committee work/privates



Twitter
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Why Twitter?
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•Group text messaging

•Last minute event changes

•Send the conference call-in number

•Emergency communications



You Tube
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Why You Tube?
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•Post trustee webcasts

•Post event videos

•Orientation 

•Tutorials/lessons

•Presidential Messages



Flikr
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Why Flikr?

17

•Orientation

•Event photos

•Historical archives



Why Social Media?
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•Participatory dialogue (if appropriate)

•Building a sense of community

•Instant and easy update

•Creative ways to do business

•The possibilities (and time spent) are endless

•Expectation of the next generation
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Questions?


